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THE CENSUS IS IMPORTANT!

Three Important Points to Remember:

The Census is Safe and Confidential!

The Census is Easy and Help is available!

The Census is Vital for you and your Community’s 

Well -Being!

•Why We do a Census?

•Apportionment

•Redistricting

•Distribution of Funds

Why Participate?

Inclusion

Civic Engagement

Democracy in Action



MAJOR FIELD OPERATIONS

Census 2010 Major Field Operations:

• Local Update of Census Addresses (LUCA)

• Address Canvassing

• Group Quarter Validation

• Group Quarter Advance Visits
• _________________________________________________We are here in the schedule!_____

• Mailing of Census Questionnaires

• Group Quarters Enumeration

• Update Leave

• Non Response Follow-up

• Vacant Delete Check (Including appeals from LUCA)

• Field Verification



Fall 2008 Recruitment begins for local census jobs for early 

census operations.

Spring 2009 Census employees go door-to-door to update address 

list nationwide.

Fall 2009 Recruitment begins for census takers needed for 

peak workload in 2010.

February – March 

2010
Census questionnaires are mailed or delivered to 

households.

April 1, 2010 Census Day

April – July 2010 Census takers visit households that did not return a 

questionnaire by mail.

December 2010 By law, Census Bureau delivers population counts to 

President for apportionment.

March 2011 By law, Census Bureau completes delivery of 

redistricting data to states.



QUESTIONNAIRE DELIVERY

• Questionnaires delivered or mailed to all 
housing units in March 2010

• March 8-10 Advance Letter

• March 15-17 Questionnaire

• March 22-24 Reminder Postcard

• APRIL 1 CENSUS DAY

• April 1-10 Replacement Questionnaire

• Bilingual Spanish/English Questionnaires (13 million 
housing units in 44 states) delivered or mailed in tracts 
with >40% Spanish-speaking households.

• We expect a 64% mail response.



10 MINUTES TO COMPLETE!

2010 Census will use the Short Form Questionnaire only:

1. Name

2. Relationship

3. Age, Date of Birth

4. Gender (sex)

5. Hispanic Origin

6. Race  

7. Tenure (Housing question - own or rented)

Note: Long form data now collect by the American Community Survey



Census 2000 

Bay Area Mail Response Rates

• California

• Alameda

 Contra Costa

• Marin

• Napa

• San Francisco

• San Joaquin

• San Mateo

• Santa Clara

• Solano

• Sonoma

• 68%

• 69%

• 73%

• 71%

• 70%

• 65%

• 67%

• 72%

• 72%

• 70%

• 70%

Hayward

72%



The Census Bureau 

can provide these 

data for the 

communities in your 

cities and counties 

down to the Census 

Tract level.

HTC Score:
Immigrants and the 

foreign born.
Linguistically isolated.
Some ethnic and 

minority populations.
Renters and Children
Urban densely populated

communities with 
multi-unit housing, high
poverty, public 
assistance characteristics

American Indians and 
Alaska Natives living on
tribal lands.



LANGUAGE ASSISTANCE 

PROGRAM

The 2010 Census makes it easier for non-English 
speakers: 

– Targeted mailing to 13 million Bilingual Spanish/English 
questionnaires.

– TQA- Telephone Questionnaire assistance.
• Bilingual operators- Spanish, Chinese, Korean, Vietnamese, 

Russian as well as English

– Language assistance guides – 59 languages –TQA and 
Questionnaire Assistance Centers (QACs).

– Be counted forms – 6 languages; English, Spanish, 
Chinese; simplified,  Korean, Vietnamese, Russian.

– Language identification flashcards in 38 languages used 
by Census Takers (Enumerators). 



WHEN WILL THE COUNT OCCUR IN 2010 FOR 

PEOPLE EXPERIENCING HOMELESSNESS?

March 29 

* Service Based Enumeration

- Individuals who receive services at shelters.

March 30 

* Soup kitchens, mobile food  vans

- We ask if they live in an apartment or a house

or if the person is living on the streets or in a shelter.

March 31

* Targeted Nonscheltered Outdoor Locations (TNSOLs)

- We will work with local governments and homeless social service 

providers to identify these street locations.

- Census takers will count people in their cars at these street 

locations from approximately 11pm to 5am  on March31/April 1.10



WWW.CALIFORNIACOMPLETECOUNT.ORG
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WWW.CENSUS.GOV & 

HTTP://2010.CENSUS.GOV/NEWS
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http://www.census.gov/


COMMUNICATIONS CAMPAIGN

Partnership and Public Relations Highlights

• Sesame Street’s “The Count” and Elmo & Friends

• Target Corporation’s Sunday Inserts

• In-language/Ethnic Newspapers’ Inserts

• Telemundo’s Telenovela w/Census Worker Character on

• “Mas Sabe El Diablo/The Devil Knows Best.”

• Best Buy’s TV Wall

• Univision’s Half-hour Special “How to Fill Out Census 

Form” in late March

• New America Media’s Ethnic Press Briefings

• Census Road Tour



STRATEGIES TO GET THE WORD OUT: 

PARTNERSHIP PROGRAMS

The Census Bureau have promotional programs and 
materials that can help you to spread the word about 
the importance of the Census:

Census in the Schools

Complete Count Committees

Targeted Outreach to Hard-To-Count (HTE) populations

Faith Based Organizations

Immigrant Outreach

Language Assistance

Be Counted/ Questionnaire Asst. Centers

Localized Promotional materials

Tribal Liaison Program



RECRUITMENT EFFORTS

Not everyone will return their Census Questionnaire, so 
Census Takers will be knocking on doors in your 
community:
– Approximately 3.8 million applicants needed

– Peak Hiring – 1.2 mil 

– 1000 hired per Local Census Office (17 in Northern 
California) at peak

– Next big recruitment drive

• Non response Follow up - October 2009 to April 2010

– Toll-free Jobs Line – 1-866-861-2010

• Census Test

• ALL employees: Background checks & fingerprinting 



BE COUNTED SITES AND 

QUESTIONNAIRE ASSISTANCE 

CENTER SITES

• Be Counted (BC) 
sites are locations 
where people go to get 
a blank questionnaire 
if they feel they were 
missed.

• Questionnaire 
Assistance Centers
(QACs) are locations 
where individuals 
receive help 
completing their 
questionnaire.

March 19 – April 19, 2010

Paid Questionnaire 

Assistance Center 

Representatives

30,000 Questionnaire 

Assistance Centers

40,000 Be Counted sites

Use Hard-to-Count Areas to Target QACs and BC Sites in 

the neighborhoods that need the most help!



BE COUNTED BOX



COMPLETE COUNT 

COMMITTEES

 Volunteer committees 
established by local or 
tribal governments, 
CBO’s

 Urge community 
participation in census

 Conduct targeted 
outreach 

 Gives true expression to 
“It’s in Our Hands” 
campaign theme

Neighborhood

Associations

Government

Agencies

Churches 

Businesses

Schools

Community

organizations

Local

Media

CCC

Census 2000 = 11,800 CCCs

Form or Join a Complete Count Committee!



HOW WE CAN HELP YOUR 

COMPLETE COUNT COMMITTEE?

20

Census Bureau
--Partnership Staff

--Outreach/ Promotion

--QACs / BCs to LCOs

-- 17 Northern CA Local 

Census Offices (LCOs) 

--Census Field Operations

--Handoffs from PS Staff

Census, the State and Local CCCs Working in Tandem

State of CA Agencies
--Using State Agencies to 

get the word out at the

local level

--Dept of Motor Vehicles

--Dept of Employment

Security, etc…

City/County Complete Count Committees

--Identify locations for QACs/BC Sites and pass to Census PS staff in HTC areas.

--Develop and implement outreach strategies to reach residents in your community.



Low or No Cost CCC Activities

 Insert messages in utility bills, paychecks, grocery 
bags

Hand out census materials at targeted 
events/meetings/information centers

 Partner with existing organizations and piggyback 
onto their events  

 Organize community volunteers

Host Neighborhood” Get out and Count Block 
parties

Develop a Speaker’s Bureau



WHAT CAN YOUR COMMUNITY 

DO TO GET THE BEST COUNT?

Use all local resources to educate, motivate and 
mobilize your residents to be counted.

 Form or be a part of a Complete Count 
Committee.

Convene a 2010 Census Community Kick-off 
Meeting with trusted leaders.

Create your own 2010 Census promotional 
materials.

 Publicize census at community events/ local 
communication networks.

Urge local residents to apply for census jobs.

 Identify Be Counted and Questionnaire 
Assistance Center sites.



Most Effective CCC Activities

Generate and Coordinate localized PSA’s

 Post Banners, Billboards, Posters, Bench 
Advertisements

 Provide Materials to governmental departments and 
community agencies with public contact

 Involve Faith Based organizations

 Provide Translated materials

Generate local Media Coverage

Create special Census Events



How to Reach Us

• Lia Bolden, Sr. Partnership Specialist/State Liaison

• Seattle Regional Census Center

19820 North Creek Parkway North

Bothell, Washington 98211

206-850-4130 cell

510-755-2549 mobile

510-351-7504 fax

Email : Elaine.Lia.Bolden@census.gov


